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• Timeline: July 2014 to June 2018.

• Target: 5 Village Development Committees (VDCs) in Bajhang

District, Nepal with low sanitation & water coverage

• Objectives: Improved health through enhanced WASH outcomes

for targeted communities, improved WASH governance and

capacity of local stakeholders.

• Government policy: National Sanitation and Hygiene Master

Plan guided use of total sanitation & community based water

supply approaches applied in project.
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Overview of the project



• Considered unclean & impure

• Sleep outside of house

• Restricted in seeing relatives

• Restriction of various food

• Restriction in movement

(including attending school)
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Taboos and Myths of Menstruation



• Chhaupadi is part of local

culture.

• Menstrual Hut (Chhau)

• Different for married and

unmarried women

• Cow pee for purity
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Chhaupadi Practices in Nepal
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Dec 2016
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• Govt’s Chhaupadi Eradication

Directive 2005 not effective

• Many continue to believe in

Chhaupadi culture

• Enforced on girls and women

• Safety, security and hygiene issues
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MHM Challenges
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• Unhygienic menstrual hut

• Unhygienic practices

• Lack of access to water

• Lack of Nutrients/food

• Lack of facilities in schools

• Shame and reduced school
attendance during
menstruation

• Poor results and school drop
out
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Problems seen within Bajhang
District
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Findings of MHM Survey

65%

32%

3%

Stay place during menstruation

Inside home and safe place

Menstruation shed/Different
house or room
Regular Place/Room



42%

58%

Usages of material/sanitary
pads

No
Yes
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2%

54%

1%
6%
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Reusable Old Clothes
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1. Social Awareness

2. Chaupadi Free Village Campaign

3. SaniShop

Approaches are supported by capacity building of

change agents and communities
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APPROACH AND TOOLS
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Male GroupMale Group

Interaction and
Discussion

Interaction and
Discussion

Women GroupWomen Group Traditional healer and
Priest Group

Traditional healer and
Priest Group

Mobiliser conducts ongoing home visits and monitoringMobiliser conducts ongoing home visits and monitoring

Social Awareness Approach
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Chaupadi Free Village Campaign Approach

3
Chaupadi Free

Indicators

No restriction of food
No restriction touch to

other persons
Free movement

Free from menstrual
house

Use of pads and
sanitary facilities

Personal sanitation

1
Local Leadership

Community
leadership

Support from
government and

NGO/CBOs

2
Joint Monitoring

Signature and
commitment

campaign

Home visit

Decision for date to
announce

Chaupadi free
village

Chaupadi
Free

Village



MHM training to
women group

Selection of
women

entrepreneur
from training

Support
entrepreneur

for SaniShop in
remote place
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SaniShop Approach



• Sensitized households

• 3647 people participated in

discussions to stop

Chhaupadi

• Advocated to 1282 female

including disable.

• 6 CGD  institutional toilet

constructed

• 156 (incl 5 males) trained

on MHM and pad making
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Progress in MHM

• Increased MHM knowledge

• Reduced use of menstrual huts

• Increase in women using re-

usable pads

• Reusable pads made and sold by

entrepreneurs

• Reduced school drop out among

menstrual girls



1. Home visits by motivators provide one of the best way to

initiate discussion on MHM

2. Entrepreneurship at local level in reusable pad making

3. Interaction and discussion in different groups increased social

awareness – community, schools, males and females

4. Discussions on CGD friendly infrastructures has helped

communities engage and understand issues

5. Developing opportunities such as Sanishops through existing

community groups strengthens ownership and demand
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Lesson Learnt



MHM Training curricula

CGD Friendly WASH Facility guideline –Unicef

MHM survey 2017-CSO WASH Project Nepal
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Resource recommendations
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Different types Menstrual Huts
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