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Hygiene Promotion: Key Messages

• Washing hands with soap
• Using an improved toilet

Initial approach was traditional hygiene education through CLTS and PHAST
flipcharts and other education material.

We wanted a stronger link between hygiene promotion and market demand
creation for the community-based sanitation businesses.

We devised a hygiene promotion campaign approach based on emerging
research on decision-making, and on commercial marketing strategies.









How: L&L’s approach

For each of these three decision-making domains Live & Learn worked with
Change Agents to design hygiene promotion campaigns using marketing
concepts of:

• Priming
• Proximity
• Availability













Working with Churches

We have developed special hygiene
promotion tools for church volunteers

These include targeted Bible Studies
on hygiene and sanitation. We have
also produced children’s stories for
sharing in churches that promote the
key message

All messages shared through churches
are positive and aspirational



Tips or Lessons Learned

This approach is still being piloted, with
monitoring research being conducted in
the next few months to assess impact.

We have produced a training manual to
guide our field offices and Change Agents
in the approach.

We know the Change Agents are sharing
the key messages in different ways
throughout the target community. We
are supplementing this with further
messaging through radio, SMS and
newspapers.
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